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1 - Rethinking consumer behavior for the well-being of all Reflections

on individual consumer responsibility, p.16.
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1 - Is1l Arikan Saltik; et Al.: Consumption, consumer culture and
consumer society, p. 183.

2 - Grant McCracken: Culture and Consumption: A Theoretical
Account of the Structure and Movement of the Cultural Meaning of

Consumer Goods, p. 71.
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1 - Written by Masterclass, 082022/08/.
<https://www.masterclass.com/articles/consumerism-definition>
2 - Peter N. Stearns: Consumerism in world history: the global

transformation of desire, p. 138.
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1 - Consumption, consumer culture and consumer society, p.190.
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1 - Consumption, consumer culture and consumer society, p.185.

2 - Oliver Burkeman: “This column will change your life: Conspicuous
consumption”, 222009/08/. <https://www.theguardian.com/
lifeandstyle/2009/aug/22/change-your-life-conspicuous-consumption>

3 - Consumption, consumer culture and consumer society, p.187.
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1 - Ibrahim Tantawi: Materialism, life satisfaction and Compulsive
Buying Behavior: An empirical investigation on Egyptian consumers
amid Covid-19 pandemic, p. 7.

2 - Consumption, consumer culture and consumer society, p.187.
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